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REACH FOR THE FIRST BOTTLE THAT TELLS YOU
WHEN YOUR BEER IS COLD—THE CooRrs LIGHT® CoLp AcTIVATED BOTTLE.
IT’S WHAT COLD BEER LOOKS LIKE.

THE WORLD’S MOST REFRESHING BEER"
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| PRESIDENT MESSAGE |

“Heartfelt gratitude of a year’s labor”

Greetings to my KAGRO Members,
Another year is fast slipping away and the holiday season is right around the corner.

On the side of New York City, as fast as the Hudson River is streaming down, this year has been
especially rapid in my mind. Over the past year, I want to sincerely thank everyone who worked so
hard to prosper our business across the United States. Thanks to everyone's support, I see that

overall we are moving towards improving our organization one step at a time,

Looking back, we have invested considerable time and effort into generating competitive
advantage towards our economies. The effort of the 29 chapters have enabled regional
collaboration of small and medium sized businesses, working with local and state governments to

devote and sow the seed for our next generation.

Last October, we signed an MOU agreement with the city of Pohang, which was named “the best
city for foreign investment” and have established a connection and presence with the local
government. Furthermore, we have received commitments from Pohang municipality and other
regions for an agreement to invest in the American market for goods from the local regions. This
significant advancement has come from the minds and polices from our 52nd and 53rd

International Meeting, where ideas were shared and commitments were recognized,

As we look back on our sowed efforts and participation towards our greater goal, I also can’t help
but wonder how our future will be determined. Fruits such as our International Trade Show will
showcase the effort our small businesses has endured, and highlight the Korean advantage to the

world stage.

While T wish you all a healthy and bountiful 2016, I humbly ask for your support, once more, in

making our first trade show a success.

Seong Chel Heo, President
KAGRO INTERNATIONAL ASSOCIATION
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| INDUSTRY NEWS |

Industry News

SABMiller Sells Stake in MillerCoors to Molson
Coors Brewing

The deal paves way for Anheuser-Busch InBev's
purchase of SABMiller

LONDON - Anheuser-
Busch has
agreed to
buy SABMiller PLC for
$107.7 billion, reports

InBev

formally

the Wall Street Journal,

Under the terms of
the purchase agreement, Molson Coors will acquire
SABMiller’s 50% voting interest and 58% economic interest
in MillerCoors. Upon completion of the transaction,
MillerCoors will become a wholly owned subsidiary of
Molson Coors, and Molson Coors will have full control
of the operations and resulting economic benefits of
MillerCoors, Molson Coors will acquire full ownership
of the Miller brand portfolio outside of the United States
and retain the rights to all of the brands currently in the
MillerCoors portfolio for the U.S. market, including import
brands such as Peroni and Pilsner Urquell, The sale also
includes the global Miller brand, currently sold in over 25
countries (including Canada, Colombia, Czech Republic,
Ecuador, Mexico, Panama, Romania, Russia, South Africa
and the United Kingdom), as well as related trademarks
and other intellectual property rights. “Our combination

with SABMiller is about creating the first truly global beer

)

company and bringing more choices to beer drinkers in
markets outside of the U.S. We are pleased to have reached
this agreement with Molson Coors to divest SABMiller’s
U.S. assets. We will continue to proactively address any
regulatory concerns regarding our combination with
SABMiller in other relevant markets,” said Carlos Brito,
CEO of AB InBev, in a press statement. Mark Hunter,
president and CEO of Molson Coors, added, “SABMiller
has been an excellent partner for the past seven years
and we are extremely proud of the organization that
our teams have created. We have a deep passion for and
understanding of the MillerCoors brands, strategy and
culture and believe this transaction is the ideal outcome
for this business., We look forward to continuing to
provide our distributors, retailers and consumers with an
extraordinary portfolio of brands.” The MillerCoors and
SABMiller transactions are conditional upon the receipt of,

among other things, customary regulatory approvals,

Craft Brewers Issue Statement About AB
InBev/SABMiller Deal

The Brewers Association urges Congress and
Department of Justice to closely examine the proposed
deal between Anheuser-Busch InBev and SAB Miller.
BOUDLER, CO - Bob Pease, CEO of the Brewers
Association (BA), released the following statement
regarding the announcement that Anheuser-Busch InBev

(AB InBev) and SABMiller had agreed to terms under

10
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which AB InBev would
acquire  SABMiller:  “The
Brewers Association, the

national trade association

for America’s more than

4,000 small and independent
breweries, is carefully reviewing the terms of the
acquisition announced today by AB InBev and SABMiller,
and, in the days ahead, we would urge the Congress and
the Department of Justice to closely examine the potential
effects on the U.S. marketplace and American consumers
of this proposed deal.

“The size and scope of the AB InBev business has many
ramifications for the U.S. beer industry, even with the
divestiture of the MillerCoors joint venture. The most
obvious is that AB InBev is still by far the largest brewer
and beer distributor in the United States. It is vital for
the continued success of small brewers that we have
access to market with an independent and competitive
middle distribution tier, “Over time, AB InBev will have
significant new global revenues to invest in the United
States if it chooses to do so as a result of this acquisition.
The MillerCoors operation will undergo significant
changes. AB InBev's new international footprint and scale
give the company greater influence over commodities
used in brewing and many other facets of the beer
industry that could affect competition in the U.S, market.
“All of these issues - and their potential effect on small
brewers, the broader industry and U.S. beer drinkers -
must be carefully weighed and scrutinized by antitrust
authorities.” In late October, U.S. Senators Mike Lee (R-
UT) and Amy Klobuchar (D-MN), the chairman and
ranking member of the Senate Judiciary Subcommittee
on Antitrust, Competition Policy, and Consumer Rights,
announced the committee is planning to hold a hearing that

will examine how the proposed merger of AB InBev and

| INDUSTRY NEWS |

SABMiller would impact U.S. competition and consumers,

Wawa to Launch New Private-Label Consumer
Credit Card

The retailer will partner with Citi Retail Services to
unveil a new credit card for the ¢-store brand’s loyal
customer base.

WAWA, Pa,, & ATLANTA - Wawa Inc, and Citi Retail
Services announced a multi-year agreement to launch
a private-label consumer credit card program for Wawa
customers, The companies will launch the card program
on September 30, and Citi will manage and service the
portfolio of accounts, “At Wawa, part our commitment to
fulfilling lives every day means continually providing the
community with value, We do this with quality products,
priced competitively, no-surcharge ATMs, and now with
our new private label card—the Wawa Credit Card,” said
Cathy Pulos, chief people officer and CFO for Wawa. “This
new credit card was specifically designed to enhance the
customer experience by adding value and simplicity to our
customers’ transactions, specifically around the purchase
of fuel, We look forward to launching this venture, making
fueling up and checking out better than ever before.”
Citi services nearly 90 million accounts for a number of
brands, including Best Buy, Macy’s, Sears and The Home
Depot, “Wawa customers will soon have a credit card to
call their own,” said Craig Vallorano, managing director
for business development and strategy, at Citi Retail
Services, “This card program will give Wawa customers
a  convenient
payment
option with an
enhanced value
proposition on

fuel purchases.
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7-Eleven Expanding On-Demand Delivery

Convenience retailer announces partnership
with DoorDash for delivery in five new markets
nationwide.

DALLAS, Texas and PALO ALTO, Calif, - Yesterday, 7-Eleven
and DoorDash announced a partnership to provide on-
demand delivery from participating 7-Eleven stores
in five major metropolitan markets across the United
States. Beginning September 1, customers in New York,
Los Angeles and Chicago will be able to order products
from their local 7-Eleven stores, with the service rolling
out to Washington, D.C,, and Boston in the coming
months. The strategic relationship between the two
companies - DoorDash’s first partnership outside of the
restaurant industry - will include in-store marketing, local
promotions and the availability of “Convenience Packs”
or groups of products that make purchasing common
items from 7-Eleven stores even more convenient,
7-Eleven'’s expanded product assortment from fresh foods
and beverages to household goods offer customers a one-
stop shopping experience, which is a compelling value

proposition to busy, on-the-go consumers.

KFC Tests Food Delivery

The fast-food chain has teamed up with DoorDash
to test food delivery in California.

NEW YORK - Kentucky Fried Chicken is testing on-
demand delivery with DoorDash, reports CNBC, with
an initial test limited to the San Francisco Bay area,
Los Angeles and Orange County in California. “I think
consumers really want three things: value, quality food
and convenience, I think DoorDash really solves the last
one,” KFC's U.S. Chief Information Officer Chris Caldwell
told CNBC. Caldwell said it's too early to determine
whether the DoorDash partnership would expand
nationwide, although KFC does plan to go from about 60

to 100 test locations when
it expands to the Texas
market, He also noted
that KFC attempted food
delivery many years go.

DoorDash  is

quickly :
becoming a presence in the food delivery space, writes
CNBC, thanks to its use of data-driven insights and
speedy delivery, Since 2013, the company has grown to
18 markets and more than 250 cities, “To bring you hot
chicken wings under 30 minutes is a lot harder than it

sounds,” DoorDash CEO Tony Xu told the new source,

French C-Store Chain Expands Into Russia
Auchan is opening up its first chain of convenience

stores in Russia.

MOSCOW - French retailer
Auchan is developing its
first convenience store
chain in Russia as part of
the retailer’s expansion in
the country, reports the
Moscow Times. Auchan has already opened four Kazhdy
Den (Every Day) convenience stores in Moscow, Auchan
Russia CEO Wilhelm Hubner told the news source that
private-label products will make up about half of the
c-stores” product ranges.

The news source notes that the convenience store format
is gaining popularity with major retailers in Russia, For
example, St. Petersburg-based retailer O'Key is focusing
on the expansion of its convenience store chain Dal
(Yes!), and the Russian arm of Germany's Metro Cash
& Carry launched a chain of convenience stores Fasol
(Bean) in 2012,

In Moscow, the number of convenience stores has

increased tenfold since 2005 to 1,000 as of April.
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Conveniently enjoy a meal!
Ready in just 3 minutes!

4 Flavors (Fried Kimchi / Seafood / Chicken Curry / Black Bean Sauce

Sunghyun Seo o
82-51563%1-7363 [seosh@vﬂac.co.kr

mhrg.kr
F="3

s

A and Ginseng ;
o e 5

Angela L i
323%5??33§e | angela@mhrg.kr

The healthy alternative to chips!
4F it/

Susan Kim
1-718-392-3355

skim@bcsroyal.com

. Ministry of Agriculture,
' Food and Rural Affairs

Hottest Items
from Korea

www.daesangfnf.com

Daesan%FNF e @
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Eunkyung Woo
§2-2.3290-8841 | ekwoo@daesang.com

www. chois1.com

A true "Super Food" from the Seal
5 Flavars (Original / Natural / Teriyakiy
& Spicy / Wasabi)

g #

tler Oh =
1-13147-526-31 13 | butler.oh@gmail.com

www.gitdeum.com

Seaweed Crunch is Kimbugak
(Korean traditional snack) made
with seaweed and rice flour.

3 sxm E - Gluten-free
¥ "E_UJ <V uw.éﬁ No artificial Bavoring.

Tae-sung Yang g
82-63-715-1890(} & | tsyang@gitdeum.com

al Center New York

Korea Agro-Trade Center, New York
111 Great Neck Road, Suite 503, Great Neck, NY 11021
mkim@at.orkr | Tel:516-829-1633
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KAGRO INTERNATIONAL
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A A AFE FRE TAEF
International Korean Grocers and Licensed Beverage Association
www.kagroorg 361 3rd Avenue, New York, NY 10016 (TEL)1-646-670-6631 (FAX) 1-212-532-0314
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2016 @5
KAGRO International
Trade Show

Friday Apr 22,2016 / 10am to 5pm

Daedong Manor
150-24 Northern Blvd Flushing N.Y 11354

KAGRO INVITES YOU TO OUR
GROCER & LTQUOR INDUSTRY TRADE SHOW

\ KAGRO International / = #| Q1 &) &7 A5 A 31 3]
* 361-3rd Ave NewYork, NY 10016 U.S.A

Tel: 1-917-650-2125 Fax:1-212-532-0314
\ Web: www.kagro.org / Email: kagronational@gmail.com
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Thel st TRADE SHOW.

Day: Friday Apr 22. 2016
Place:Daedong Manor (150-24 Northern Blvd Flushing NY 11351)

Next year International KAGRO Trade show 15000 square feet by 120 exhibitors including 100
companies, will join in Internatioal KAGRO Trade show 27state 29 chapter members

Whatever your marketing objectives we have the product to fit your need period budget buyers
come to the International KAGRO Trade show to find ideas that help them retain top spot in the

convenience channel

You are invited to participate as an exhibitor , This show will be a unique opportunity to con-
nect with Thirty Five thousands of grocers, liquor stores and retailers from all over the United
States, International KAGRO members are being invited to attend, This is an excellent chance
to expand our customer base with these small businesses, Please visit the website for this
event www.kagro.org for further information contact kagronational@gmail.com or heo
Seongchil at 1-917-650-2125
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(Remarks)
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= Trade Show %2 : Daedong Manor
150-24 Northern Blvd. Flushing, NY 11354  Tel. 718-939-2266

= 7|2kM HiZ Z=A : KAGRO International
361 3rd Ave. New York, NY 10016 Tel. 917-650-2125/ 267-902-2328  Fax. 212-532-0314




Since 1886

open happiness'

PEPSICO

C @ wwien Bl G

pepsi

WHEN YOUR BEER IS COL THE COORS LIOHT CoLD ACTIVATED BEOTTLE.
ITE {AT COLD BEER LO LIKE.

| i . N [ 1 : ' REACH FOR THE FIRST TTLE THAT TELLS YOU
THE WORLD'S MOST REFRESHING BEER™ /-2
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Hottest Items
from Korea
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“-‘{:;\ Ministry of Agriculture, aTCenter New York
L X Food and Rural Affairs Korea Agro-Trade Center, New York

s 111 Geeat Neck Road, Suite 503, Great Neck, NY 11021
mkimiatockr | Tel:516-829-1633
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- KAGRO Chapters -

KAGRO International
Arizona / Southern California / Central
California / Chicago / Colorado / Dallas /
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Hawaii / Maryland / New York / Northern
California / Oregon / Philadelphia / Ten—
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tario Canada / Quebec Canada / Van—
couver Canada / UKBA Canada
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While our products were designed with diabetics in mind, we at breaDr.™
whole wheat bread know that many Americans not affected by diabetes
are striving to live a healthy lifestyle and can also benefit from our products.

r

K "N
Low Glycemic Index e U
Reduf'%l Carbohydrate Content P
Rich in Protein. S
Rich in Fiber b

Many people monitoring their blood sugar levels struggle with a healthy
diet because functional foods often taste bland. BreaDr.™ recognizes this
and ensures healthy products with a delicious taste - and authentic
flavors as, a healthy lifestyle should be.

T TPETR A
N -' .

breaDr.

oL

- Now more  than ever, people need
{ factsso they can take control of
+ their health and reach personal

freedom through d heg'th'ef’, You can join us in our mission. ‘

..our WEBSHOP is your shop...  www.breadr.com
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£ 3y g ®+  Georgia ANHEUSER BUSH INC
=iy A A Colorado
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No artificial flavors,
no added preservatives.

Since 1886.

open happiness
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